s

\\z\

NP R Y W HAREEFEY AL ARES PP 2

(A g&r»FF4{%)
A1 & 047 15p kagAedt R ¢ 308
AR E 047 22 p hirg kA &
LR 11 # 04 % 26 P Feedet A € i i
2R 111 & 05 * ozprmz;«gwﬁ
AR 111 05 18 p ghfed F ¢4
AR 111 E 06 7 15 p %ki* § kil

5 g1 - g EI
# i A 2B | TEY | rEH | THEY % i
o] g\ E|lg | P8 H|E =
Tl g r[a|rla]r|x
R
Studies in Consumer Behavior 21222
E¥EFy
& Business Research Methods 33 33
Seminars on Selected Topics I
3 Semlnars on Selected Topics 1T
BEEEE T EEE o
#  |Seminar in International Business 3131313
Management
N 3o 310
Thesis
o) 3+ 13]10] 6 | 6 | 4| 4] 0| 0] 3|0
2k 13 ‘; 7T Ze
SRR . 33|33
Organizational Behavior Research
J A 4 FToRY 1@
R <G R R N ENERE
International Human Resources Management
AR 3|3 303
Entrepreneurial Management Research
PFREANE2ER RS F
Internet Marketlng and Cross-border 313 313
E-Commerce
B % B A T2 B AT
%  |Seminar in International Financial 313 313
N Management
EN T S ¥R Ax
- |The Practice of Iaternational Business 313 313
2 |Operation
i |RFE B
”  |The Analysis of International Business and 313 313
# Economics
Kep g 313 303
p  |Strategic Management
B 74 T R
Seminar in International Marketing 313 313
Management
it ST A B TP 1 313 3| 3
Enterprise Ethics and Corporate Governance
T RIL AR 3| 3 303
Studies in Cultural & Creative Industries
. 3313316 | 6|6 |6 |12(/12]9 ]9
EBI RS 2112113 (3|3 (319 |9]61]|6
&3+ 46 | 43




k7 g - g P&
# 2 TEY | TEY | 2EH | TEY % iz
5| g\ E|g | P8 H|E =
LS IR E AR AR
L2¥3 RS 34
®;IEELHE ¥ £/ L (Master of Business Administration)




