aFEEARRASZ HRE SR
(11322FEASBEER)

SRS

2F E—BF F_BF FE-BF
BBy EmT =
75 e oL e e HE e
fiikd
WE Nat 0 0 0 0 INE INEt Nt 0
BiE BiE B EE
g Nat et Nat et
PRty l l l l l
I B = = =
o aE [o[Tof[oTlol] aE gt /Et
BB (= S E IR SRR 3 3 S
Seminar in International Business Thesis
HEZTRMR 2 5
Studies in Consumer Behavior
FEA® (—) 1 1
Seminars on Selected Topics T
B Tmmam () 11
W |Seminars on Selected Topics IT
EEMRSE 3 3
Business Research Methods
Nat 6 6 4 4 Nat Nat et
FHEE 3 3 3 3 |EEEE
E S
e Nt 3 3 3 3 N Nt Mg
5t 9[9[ 7 7] it @it IR
EIERS
BERRAETE BEFE L (Master of Business Administration)

T RERRREREIRYERBEE - Tk, BBRAEXNE -

"o, ROMIEREEREA -

RE113506819B B EHES




SFERARRAR HEEMRTIIEREREE S

(1132 FEABS2EER)

_REX

BE R R FoEE FIEE
) nE nE NE BE 3
ERANERER EIRRAEE 1T
International Human Resources 3 3 The Analysis of International Business and 3 3
Manaaement Econ/c\)mics
= EPR T
P e
#Eﬂtntﬁﬂn . 3 3 The Practice of laternational Business 3 3
Organizational Behavior Research o .
peration
BIREEHA 3 3 BRER 3 3
Entrepreneurial Manaagement Research Strateaic Management
DNeEEREERAMERS EIRR EEE SR
Topics in Asian Regional Financial Products 3 3 |Seminar In International Financial 3 3
e Innovation and Tradina Strateav Manau;mentj 7
> TEREEAC AL
N EpsiEE i
nE |(METHRREET R Business Ethics and Corporate
Internet Marketing and Cross-border E- 3 3 . .
GovernanceBusiness Ethics and Corporate
commerce
Governance
XIERIBEXRITT
Studies in Cultural & Creative Industries
B THEIEE RN
Seminar in International Marketing
Manaaement
et 6 6 9 9 et 12 | 12 g 0 0 N
" RERRRERGUIRERRE - Tou BOMIRRERNE - "A L BEERE -




