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Culinary Culture Studies 212
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Studies in Fashion Imaging
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Marriage and Family Research

DOEFREMRK
Life and health research

QEEEEBMRR
Research on life aesthetics

OB REELER/EDT
Social Media and Social Network Analysis

QIBEMRNR

Craft Product Design Research
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Creation Method
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Studies in Multimedia Design & Technics

B
Quialitative Research
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Research in Parenting Education
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Research in Functional Foods
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Application in Statistic and Statistical software
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Style Trends Research 2|2
OEMRMEME 2| 2
Research on Product Development
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Life Development Research
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Research on Leisure Life Issues
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Research on Fashion and Lifestyle Issues
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Generative Al and Creative Design
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Research on Life Industry Management
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Family and Elderly Research
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OEFBAREIERA
Life and Big Data Applications

QX LAIREENR
Cultural and Creative Industry Research
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