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Marriage and Family Research

Qe B EE S U 3T 212

Studies in Fashion Imaging

D& 5|9

Culinary Culture Studies

OEERRMF 212

Life and Health Research

QEEEBTR 5|9

Research on Life Aesthetics

OB A B3 2|2

Parenting Education Research

OB RERLEREENN 212

Social Media and Social Network Analysis

QTEERRIHE 2|2
Process product design research

QBIER AT 212
Creation Method
BT 212
Qualitative Research

ORFEERTR P

Research in Functional Foods

% TR B R SR o9

Studies in Multimedia Design & Technics

DEmFAZFE 212

Research on Product Development

AETEAERES R F 212

Application in Statistic and Statistical software

QORITREELERIA T 212

Style Trends Research

DAERRIFF 5|9

Life Development Research

DI E AT 5|9

Leisure Life Issues

Q5 E A R A T 5T 212

Research on Fashion Life Issues

@M AIRLIENE 2| 2

Generative Al and Creativity Design
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Research on the management of life industry

2

2

DOREHEANE

Family and Elderly Studies

OEFERHERH

Life and Big Data Applications

QX LRI EFRME

Studies in Cultural & Creative Industries

INET
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